
 

Pays du Velay is a part of Auvergne , located in Massif Central , at 1hour 30 from St Etienne and Lyon   

(2 major cities with airport and train).  

 

Itôs a rural and mountainous area , with a lot of local productions. Half of the department is occupited  

by farming and 2 Controlled Designation of Origin are represented.  :  
The green lentils of Le Puy en Velay, the meat ñFin Gras du M®zencò : beef cattle rearing.  
 
Tourism is another major point of attraction of our area with wonderful surroundings and many leisure  
activities possible like wandering, hiking, riding bicycle, skiingé 
 

Le Puy en Velay is classed world heritage by UNESCO and is one of the biggest departure of  

Santiago camino, a very popular hiking path which welcomes about 30 000 pilgrim walkers each 

year.  
 

IDENTITY CARD  



 
 
In 2010, Pays du Velay has had the opportunity to join a transnational project 

with Holland, Poland, Hungary and Finland on the local food theme .  

 
At this time, the project goes further and each partner will organise a European 
market to promote local food and bring together local producers in  

conferences  and events on the theme of local distribution  

networks  and links between agriculture and tourism.  

 

The first european market  will be in France, in Le Puy en Velay.  

This market is part of the global LEADER transnational project 2007 -2013.  
 
The Chambre de lôAgriculture of Haute Loire and the promotion comity of the lo-
cal products are organising this 1 st market in collaboration with the LAG Pays du 
Velay.  

     FIRST STEPSé 
 

ORIGIN OF THE PROJECT       

 To discuss between European professionals on the best way to 

promote local food  and their short channels of distribution. 

How to sell more and better ? How to organise the different pro-

ductions sectors ? How to develop quality products ? 

 
    To identify better  links   

between  agriculture 

and tourism . How 

this 2 activities influenced 
each other ? How these 2 
sectors of activity can 
work in close coopera-
tion ? generic brand for 
territory ?  

 

     To promote local food and 
tourism at a European 
level for each participant 
of the event who has at 
heart the developement of 

its region and its prod-
ucts. What about a  
european local food 

resort ? 

THE WAY WE FOLLOWé  
     

AIMS OF THE PROJECT  


